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Wahnapitae First Nation 
 

December 2011 Newsletter 

We would like to thank the community and all of those who donated and came out  
to support Frank during these difficult times.  Your support is very much appreci-
ated and we are grateful for your love and support.  The $1,500 will be put to-
wards an emergency fund to benefit and make Frank comfortable during these 
hard times.                                                                                                                              
With much love: Frank, Caroline, Tyler, Raven, Nicholas, Jericho and Lily.  
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December 2011 

 December 9, 2011 - Senior’s Christmas Dinner & Gift Exchange - 4 pm—6 pm at the gazebo 

 December 13, 2011 - Nutrition Bingo - 5 pm - 7:30 pm at he Fire Hall 

 December 15, 2011 - Diabetes Awareness Workshop & Cookie Exchange - 12:30 pm at the gazebo 

 December 16, 2011 - Office will be closed at 11 am - Staff Christmas Luncheon 

 December 18, 2011 - 3rd Annual Christmas Parade - 4 pm,  Santa’s visit - 5:00 pm,  Pot Luck Feast - 5:30 pm - at the fire 
hall 

 December 23, 2011 - Last day of school for children & youth - off until the January 9, 2011. 

 December 26, 2011  - January 2, 2012  -  Office will be closed for the holidays! 

TO THE PEOPLE LIVING IN THE COMMUNITY WHO HAVE THE NORTHERN LIFE                       
DELIVERED TO YOUR DOOR, WOULD YOU BE INTERESTED IN PURCHASING                                   

A HOLDER FOR YOUR NEWSPAPER?                                                                             
THIS WILL PROTECT YOUR PAPER AGAINST THE ELEMENTS.                                                   
IF SO, PLEASE LET THE BAND OFFICE KNOW AND WE WILL                                                     

TRY TO GET THEM FOR EVERYONE 
 

IN THE SPIRIT OF THE SEASON…. CHIEF TYSON 



The words listed below are from a familiar Christmas Carol.  What is it?                                                       
Find and circle all of the words hidden in the grid.                                                                                             
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MYSTERY CHRISTMAS CAROL 

H Y E P Y L L O H L M W C G N 

T L R R D T L W S E L E A A O 

I L O A T I E E H C K A R Y W 

W O F H A O S L M I T T O R Y 

J J E H E S G E L P L H L E Y 

Y O B H A E A E A E E E A E S 

U T Y L S S D S T R R R N H H 

L N N O U T S L U H R A G O T 

E E S R U E R S A W E U P R D 

W I E E S S A I A S O R O P L 

W C A D N E L T K B S L L O A 

I N S I R Y A W A E L I L S D 

N A O T G N I Z A L B D N O S 

D J N T S A F S U R O H C G F 

ALL                
ANCIENT 
APPAREL   
AWAY      
BEFORE    
BLAZING 
BOUGHS   
CAROL    
CHORUS 
DON          
FAST  

FOLLOW    
GAY         
HAIL            
HARP           
HEELESS     
HOLLY      
JOIN            
JOLLY                 
JOYOUS         
LADS               
LASSES 

MEASURE        
MERRY        
NEW                 
NOW                
OLD                 
OUR                     
PASSES                 
SEASON                    
SING                        
STRIKE                  
TELL 

TIDE                    
TIS                        
TOGETHER            
TREASURE           
TROLL              
WEATHER          
WHILE                
WIND                      
WITH                         
YEAR                     
YULE 
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Newsletter 

Aannii, Boozhoo,   

Just recently I sent out a letter in regards to the new camera monitoring 

system that will be installed in the school bus during the Christmas break.  

There will be many questions that will be asked about this camera and its use 

in the bus. I will be holding an information session about the camera and its 

use once it is installed into the bus; all parents are encouraged to come out once a date is set for 

installation and gain knowledge about the system and its use. I look forward to talking and discussing 

the system and how it will be helpful in the future.   

Miigwetch, Greg Brown, Education Support Worker 
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Aanii everyone; 

I do hope that the past year has been very good for everyone. We are slowly 

getting past problems cleaned up and we are moving forward. I do realize that 

there is more room for improvement. By taking slow steps forward, with new 

improved ideas and material, hopefully we can better our situation here at 

home on our reserve. 

As you have seen on the news, our housing situation is nothing compared to 

what is happening on other reserves. It is a shame that some people have to 

live in these conditions in this day and age. 

I am looking for feedback from our community on what your ideas and/or  

requests would be for any future housing development. What would our  

greatest need be? Do we need more rental units, or do we require more 

single dwelling homes? I would greatly like to hear from everyone as to what 

ideas you have. You can drop me a note at the band office or email me with 

your ideas and comments. Email‐al.armstrong@wahnapitaefn.com. 

I do hope the upcoming holiday season will bring you the best for you and 

your family. 

Miigwetch 

Al Armstrong 

Community Development Officer 
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Kratky won a 2 seater sled.  Con-
gratulations to all you hunters!! 

Candle Lighting & Scavenger 
Hunt participants enjoyed a spa-
ghetti dinner along with garlic 
bread, naan bread,  cake & refresh-
ments.  There was also a table of 
National Addictions Awareness 
week promotional items to give 
away. 

I would like to share with you, the 
Candle lighting ceremony words 
and the Ojibwe Prayer. 

Today we acknowledge the 
strength, resiliency and gifts of the 
Nishnawbe People and ask our 
Creator to help us overcome the 
challenges we face every day.  
Today we are lighting our Com-
memorative Candle to remind us 
to stay on the right path, be strong 
and “Live The Good Life” to be-
come addiction free. 

Chi Miigwech,                           
Wendy Tyson - CWW 

Wahnapitae First Nation 
kicked off National Addictions 
Awareness Week with a prayer 
and the lighting of the com-
memorative candle.  Eight 
people were in attendance.  
Participants where given a 
foam shaped heart to write 
down some inspirational 
thoughts/ wishes to help some-
one they love overcome an 
addictive behavior. 

Fourteen participants signed up 
for the Scavenger Hunt.  Each 
participant was given a list of 
40 items that they had to find.  
Tyson Kratky & his grand-
mother, Brenda found 39/40 
items which won them 1st 
prize of a table top foosball 
game.    Christopher Roque, 
Dakota Kratky along with her 
mom, Angie found 38/40 
items which tied them for 2nd 
place.  There was a draw and 
Christopher Roque won 2nd 
place which won him a Master 
Craft tool kit.   Dakota/Angie 

NAAW CANDLE LIGHTING & SCAVENGER HUNT UPDATE 

Living The Good Life 
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WFN’s monthly nutrition bingo lured out 
24 participants which also included Joan 
Recollet - runner, Debra P. McGregor - 
runner and Wendy Tyson - caller.   

This months nutrition bingo was sup-
ported by money accumulated from the 3 
previous bingo’s and canteen sales.  This 
enabled us to add bigger priced items for 
our regular games prizes.  I am pleased to 
add that December’s nutrition bingo is 
also supported by November’s accumu-
lated money. 

Novembers $25. gift certificate winners 

were, LeAnn Williams, Lily Plante & 
Tammy Roque.  The $100. gift certificate 
jackpot was won by Lyndsey Boudreault.  
Congratulations and Chi Miigwetch to 
everyone for coming out. 

Wendy Tyson                                                     
Community Wellness Worker 

 

Next Nutrition Bingo:  Tuesday,  Decem-
ber 13, 2011 - 5:30 - 7:30 pm at the fire 
hall 

 

and why First Nations people continue to 
be over-represented by this disease. 

Thanks to the 10 participants who came 
out for this interactive workshop.  Thanks 
Debbie for your facilitating skills and all 
your help with our activities.  

We enjoyed scone Pizza and viewed the 
movie Mno-zhiyaawai  which translated in 
English means “harmonious arrangement 
of elements within a whole”.  Participants 
completed a HIV/AIDS word search puz-

zle, a true or false questionnaire and intro-
duction on how to work within your own 
medicine wheel.  

Hand outs were provided and names were 
put in a draw for prizes. 

Chi Miigwetch to everyone! 

Wendy Tyson - Community Wellness Worker  

MNO-ZHYAAWAI HIV/AIDS AWARENESS WORKSHOP 

The goal of the HIV/AIDS awareness 
workshop was to give participants a gen-
eral understanding of the HIV/ADIS 
virus and how it affects First Nation peo-
ple and their families.  The purpose of the 
video, Mno-Zhyaawai and workshop was 
to make you aware of the facts about 
HIV/AIDS  and become better informed 
so that you will make responsible deci-
sions regarding personal behavior.  The 
workshop also provided insight and edu-
cation about transmission, statistics, HIV 
prevention, harm reduction, testing, 
stigma, discrimination 

DECEMBER 2011 NEWSLETTER 
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keep things in.  A person may have a 
talking stick for different reasons.  The 
feathers also have significant meaning.  
For instance, the crow and raven 
feathers are a healing feather..  The 
hide or fur you use also holds signifi-
cance.                When making a talk-
ing stick you  should take your time 
and make it with items that have 
meaning to you as an individual.   

Chi Miigwetch to Loella and all par-
ticipants! 

Wendy Tyson                                   
Community Wellness Worker                     

Chi Miigwetch to Loella Tobias for 
her special ways in talking about 
addictions and how it affects us and 
those around us. 

Loella  shared with us the different 
types of wood and their significant 
meaning when choosing one for a 
sacred item such as a ‘Talking 
Stick’. 

The most important step is to offer 
tobacco.   Have in mind what your 
Talking Stick will be used for?   
Willow and Aspen are woman’s 
wood and will enable us to let 
things flow.  Maple is hard and will 

‘LIVING THE GOOD LIFE’  ADDICTIONS AWARENESS WORKSHOP 
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WAHNAPITAE FIRST NATION ADDICTION FREE PLEDGE 

In promoting healthy lifestyles, Wahnapitae First Nation held a 1 week addiction free pro-
motion.   
Choose an addiction and pledge to be addiction free from Friday November 11, 2011 - 
Thursday, November 17, 2011. 
Successful participants names where entered in for the grand prize draw an I PAD.  All 
other successful  participants received a $25. gift certificate to a variety of stores.  
Congratulations to all participants.  Some people may have been successful for only a few 
hours, one day, or a couple of days.  Don’t be discouraged, give yourself a pat on the back 
for trying.   
 

 A big congratulations to Marilyn Nicholls who was the lucky winner of the I PAD. 
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Cliffs Chromite Project 
  Federal Environmental Assessment  

 
 
The Canadian Environmental Assessment 
Agency (the Agency) is starting a 
comprehensive study type of 
environmental assessment for the 
proposed Cliffs Chromite Project located 
in the McFaulds Lake area of northern 
Ontario. 
 
The Agency invites Aboriginal groups to 
comment on the project and the conduct of 
the comprehensive study. 
  
The Agency has prepared the draft 
Environmental Impact Statement (EIS) 
Guidelines that identify potential 
environmental effects to be addressed and 
information that needs to be included in 
the proponent’s EIS. Comments on the 
draft EIS Guidelines are invited and will be 
reviewed and considered before the 
document is finalized and issued to the 
proponent. 
 
The draft EIS Guidelines and more 
information on this project are available on 
the Agency’s website at www.ceaa-
acee.gc.ca (Registry reference number 
11-03-63927). To view a paper copy of the 
document, please contact your band office 
or the project manager listed in this notice.  
 
Please send comments to: 
Cliffs Chromite Project 
Canadian Environmental Assessment 
Agency  
Jim Chan, Project Manager 
55 St. Clair Avenue East, Suite 907 
Toronto ON M4T 1M2 
Telephone: 416-952-1576 
Fax: 416-952-1573 
CliffsChromiteProject@ceaa-acee.gc.ca 
 
All comments received will be considered 
public and will become part of the project 
file.  
 
 
 

 
 
The Proposed Project  

 
 
The proposed project consists of 
constructing, operating and eventually 
decommissioning an open pit/underground 
chromite ore mine (30 year mine life at 
predicted extraction rate of 6,000 to 
12,000 tonnes per day) and ore processing 
facility. 
 
The proposal also includes an integrated 
transportation system consisting of a new 
north-south all-season road corridor and a 
new ferrochrome production facility, which 
would be located at a different location 
than the mine site.  
 
This project is also subject to the 
environmental assessment requirements 
of the province of Ontario. Canada and 
Ontario are coordinating the respective 
environmental assessment processes for 
this project. 
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Anishinabek Health Career Calendar Illustration Contest

Purpose: Under the Aboriginal Health Human Resources Initiative (AHHRI), the Union of Ontario Indians 
(OUI) would like to develop a calendar to assist with promoting health careers throughout Anishinabek 
Territory. 

Who can submit: Any Anishinabek student attending school on or off reserve can submit an illustration 
to be included in the calendar.   

Winners: Top 24 illustrations selected will receive a monetary prize ($). 

Criteria: Participants should submit one drawing that relates to health careers from a First Nation 
perspective.  Please Note illustrations should be: 

 On a blank white letter size paper (8 ½ x 11) turned horizontally.  

 Related to Health Careers and First Nations 

Please be sure to include(on the back of the page): 

 Name 

 Grade 

 First Nation Community 

 School you attend 

 Contact information 

 Description of your drawing 

Submissions: Please package your illustration well to avoid damage and mail to: 

Amy M. Cummings 

Union of Ontario Indians 

1024 Mississauga St. 

Curve Lake First Nation, ON 

K0L 1R0 

Contest Deadline: December 9th, 2011 

Contact Information: Should you have any questions, please feel free to contact Amy M. Cummings by 
email at: amy.cummings@anishinabek.ca or by phone at 705.657.9383. 

 

Selection Process: Submissions received will be reviewed by: Amy M. Cummings, AHHRI Program Assistant, Mindy 
Taylor, AHHRI Coordinator and another UOI employee.  Depending on the number of submissions received, the 
illustration may not be included.   
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Caption describing pic-
ture or graphic. 

This story can fit 150-200 words. 

One benefit of using your newsletter as a 
promotional tool is that you can reuse 
content from other marketing materials, 
such as press releases, market studies, and 
reports. 

While your main goal of distributing a 
newsletter might be to sell your product 
or service, the key to a successful newslet-
ter is making it useful to your readers. 

A great way to add useful content to your 
newsletter is to develop and write your 
own articles, or include a calendar of 

upcoming events or a special offer that 
promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 
Wide Web. You can write about a variety 
of topics but try to keep your articles 
short. 

Much of the content you put in your 
newsletter can also be used for your Web 
site. Microsoft Publisher offers a simple 
way to convert your newsletter to a Web 
publication. So, when you’re finished 
writing your newsletter, convert it to a 

Web site and post it. 

Avoid selecting images that 
appear to be out of context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the message 
you’re trying to convey. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 
image. 

INSIDE STORY HEADLINE 

If the newsletter is distributed internally, 
you might comment upon new proce-
dures or improvements to the business. 
Sales figures or earnings will show how 
your business is growing. 

Some newsletters include a column that is 
updated every issue, for instance, an ad-
vice column, a book review, a letter from 
the president, or an editorial. You can 

also profile new employees or top cus-
tomers or vendors. 

INSIDE STORY HEADLINE 
This story can fit 100-150 words. 

The subject matter that appears in news-
letters is virtually endless. You can in-
clude stories that focus on current tech-
nologies or innovations in your field. 

You may also want to note business or 
economic trends, or make predictions for 
your customers or clients. 

“To catch the reader's attention, place an interesting sentence or quote from the story here.” 
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Caption describing picture or graphic. 

INSIDE STORY HEADLINE 



WFN 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

This would be a good place to insert a short paragraph about your organization. It 
might include the purpose of the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of products, services, or pro-
grams your organization offers, the geographic area covered (for example, western 

U.S. or European markets), and a profile of the types of customers or members served.  
It would also be useful to include a contact name for readers who want more informa-

tion about the organization. 

Your business tag line here. 
Organization 

WE’RE ON THE 
WEB! 

EXAMPLE.COM 

give your newsletter a personal touch. If 
your organization is small, you may want 
to list the names of all employees. 

If you have any prices of standard prod-
ucts or services, you can include a listing 
of those here. You may want to refer your 
readers to any other forms of communica-
tion that you’ve created for your organi-
zation. 

You can also use this space to remind 
readers to mark their calendars for a regu-
lar event, such as a breakfast meeting for 
vendors every third Tuesday of the 
month, or a biannual charity auction. 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 
this story will appear on the back. So, it’s 
a good idea to make it easy to read at a 
glance. 

A question and answer session is a good 
way to quickly capture the attention of 
readers. You can either compile questions 
that you’ve received since the last edition 
or you can summarize some generic ques-
tions that are frequently asked about your 
organization. 

A listing of names and titles of managers 
in your organization is a good way to 

If space is available, this is a good place 
to insert a clip art image or some other 
graphic. 

Caption describing picture or 
graphic. 

BACK PAGE STORY HEADLINE 


